Mainstream Media Manifesto

Many things led to the loss of the White House last fall; RINO Republicans destroying the credibility of the brand, Crony Capitalism unchecked if not participated in by Administration executives, a Republican party organization that forgot why grassroots support was necessary much less how to nurture it, obsolete fundraising techniques further hampered by the McCain/Feingold, assault on our Freedom of Speech, failure to exploit available technology … but more than anything else there was a Propaganda Machine that waged a successful war of attrition on all things conservative, while concealing and protecting all things liberal.  The Media toiled relentlessly and unsuccessfully for years, trying to undermine our economy, then the war, then back to the economy in order to create the catastrophe that would lead to a liberal being elected President in 2008.  


But it wasn’t working very well until Senator Schumer fired a torpedo at the sub-prime mortgage house of cards that he and his Democrat colleagues had worked so diligently to help create, and to protect from Republican reformers in 2005.  He knew full well what would happen to the twin towers of Fannie Mae and Freddie Mac and shortly thereafter to the economy as a whole.  Who would have thought that he would “blow up” a Democratic fiasco, in order to destroy the chances of a Republican being elected President in 2008.  One would think that he and his fellow Democrats would be exposed and run out of town on a rail, or tarred and feathered.  But Schumer knew that nobody would “connect the dots” of his published letter that caused the failure of a sub-prime mortgage lending giant, IndyMac last July to the domino effect that included the collapse of Fannie Mae, Freddie Mac and the subsequent economic crisis.  He knew that because of the Mainstream Media he and his party would not suffer the repercussions; the Media would blame it all on Bush and Republicans.  They did, they still do, and they will continue to do so.  

Now the same media that “endorsed” (chose) our Candidate for us only to destroy him (as predicted by Rush Limbaugh at the time), has resorted to trying to assassinate the character of any potential conservative leaders.  They intend to do to Palin, Jindal, Romney and even Limbaugh what they have done before to George Allen and Tom DeLay.  Their intent is to mortally wound the public image of conservative figureheads, so that they have no credibility with the general public.  That is why their mention on the media is accompanied with sneers, smirks and ridicule, and never with facts or reasoned viewpoints.  The media has become the snipers of the left.

What can we do?  More than you think.


ABC, NBC/MSNBC, CBS, CNN all have a weakness.  They are for-profit subsidiaries of for-profit businesses.  And as businesses, they are suffering mightily from their own ideological war against free enterprise.  Moreover, they are helping to pull their parent companies down and building public antagonism toward their parent companies.  We need to help them enjoy the fruits of their labors, even as we endeavor to spare the rest of the American economy from them.

How?  We need to build a list of the advertisers on these networks, and publish them on the web.  Then people can know which businesses are providing economic support to the war on free enterprise, and take their business elsewhere.  Over time, this will result in diminishing revenue to the mainstream media, and they should applaud our “socking it to the rich”.  If we also write or email their advertisers to inform them of our decision to take our business elsewhere and explain our reasoning, that will help expedite the process.  

We should certainly write to the top executives and members of the Board of Directors of the companies that own these major networks, and let them know we do not appreciate their company aiding and abetting the war on free enterprise.  And boycott their products as well.  Westinghouse owns CBS.  Time Warner owns CNN.  ABC is owned by Walt Disney and is part of Disney-ABC Television Group.  My understanding is that Disney theme parks are expecting a bad year, because of the economic malaise that their network news has helped produce.  NBC/MSNBC is owned by General Electric.  This past week GE had to reduce their dividend to investors by 68%, thanks to the economic downturn that their own network subsidiaries have worked hard to promote and continue to promote for ideological purposes.  We’re sure that the corporate CEO’s of Avon, Proctor & Gamble, Johnson & Johnson, Conoco-Phillips, J.P. Morgan Chase Bank & Penske who all sit on the Board of Directors at GE, are either unhappy about the results that GE’s network subsidiaries have produced for their own companies, or are comatose.  After thirty years in the corporate world, my bet is that the leaders of these companies are not comatose.  Maybe at some point they will grow a pair and decide that maybe the GE dog should wag the NBC/MSNBC tail for a change.  And maybe get rid of some fleas.  

I am slowly but surely compiling and working my own list of key contacts, and would certainly appreciate your contribution to the lists.  These lists need to be available to the general public, so that we can all contact the Corporate CEO’s and members of the Board of Directors.  When even ultra-blue Democrat Warren Buffet starts whining about a 96% drop in quarterly net income, when the Democrat Party architects of the sub-prime mortgage disaster start public vilification of the architects of corporate America, trying to manage their businesses, overruling their Board of Directors and determining their compensation, all at the applause of a growing “looter class” mentality, it is time for corporate America to wake up and give a good, hard tug on the leash.  

I am thinking that on this and other conservative sites we need to establish a Media Governance group that shares contact information, best practices, sample letters and other resources for the purpose of breaking through the insulation that surrounds the ultimate owners and managers of the mainstream media, awakening them to the damage that their own subsidiary is doing to them, regaining control over the leftist media elite, and returning the Fourth Estate of government to its proper role as an independent and objective provider of information to a self governing public.  We can leverage the research of other groups that have documented the bias and abuses of the media, and be the messengers that get that information delivered to the people who can and should do something about it.  I suggest that we call this group, the Media Spankers, because that’s what needs to be done. 


What do you think?
Jim Woods

http://www.mcfan.org

